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BIGGER PICTURE FUNDING — ANTI-METHAMPHETAMINE ADVERTISING CAMPAIGN 
281. Mr M. McGOWAN to the Premier: 
I refer to the Premier’s Bigger Picture advertising campaign, which has now reached more than $8.5 million in 
current or future expenditure — 
Mr C.J. Barnett: It is $8.6 million. 
Mr M. McGOWAN: Sorry, Mr Speaker. Do you want me to start again? 
The SPEAKER: No. Sorry. I do not want an answer until the Leader of the Opposition has finished the 
question. 
Mr M. McGOWAN: Thank you, Mr Speaker. I will start again. 
I refer to the Premier’s Bigger Picture advertising campaign, which has reached more than $8.5 million in 
current or future expenditure across television, print and digital media from a number of government 
departments. In light of the methamphetamine scourge blighting our suburbs and towns, will the Premier now 
transfer the money designated for the Bigger Picture campaign to an anti-methamphetamine advertising and 
public education campaign? 
Mr C.J. BARNETT replied: 
Isn’t it a bit rich! Suddenly the Labor Party has discovered the scourge of what they used to call social and party 
drugs! 
Several members interjected. 
Mr C.J. BARNETT: Yes, it did. I was here. 
Ms M.M. Quirk interjected. 
The SPEAKER: Member for Girrawheen! The Premier is answering the question. You can have another 
question afterwards. 
Mr C.J. BARNETT: I well remember—social and party drugs. That is what they talked about. 
Mr W.J. Johnston interjected. 

Withdrawal of Remark 
The SPEAKER: Member for Cannington, I ask you to withdraw that. 
Mr W.J. JOHNSTON: Sorry, Mr Speaker—which comment? 
The SPEAKER: You said that the Premier was telling a lie. 
Mr W.J. JOHNSTON: I withdraw. 
The SPEAKER: Thank you. 

Questions without Notice Resumed 
Mr C.J. BARNETT: That was the policy under the Gallop government. 

Several members interjected. 

Mr C.J. BARNETT: Members opposite talked about social and party drugs. 

Several members interjected. 

Mr C.J. BARNETT: Yes, they did. I can remember that being said in this chamber—social and party drugs. 

Mr D.A. Templeman interjected. 

The SPEAKER: Member for Mandurah, I call you — 

Mr D.A. Templeman interjected. 

The SPEAKER: Member for Mandurah, I call you to order for the second time. 

Mr W.J. Johnston interjected. 

The SPEAKER: Member for Cannington! 

Mr M.P. Murray interjected. 

The SPEAKER: Member for Collie–Preston, I call you to order for the first time. 

Mr M.P. Murray interjected. 

The SPEAKER: Member for Collie–Preston, I call you to order for the second time. 
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Mr W.J. Johnston interjected. 

Withdrawal of Remark 

The SPEAKER: Member for Cannington, I call you to order for the first time, and I will ask you to withdraw 
that comment. 

Mr W.J. JOHNSTON: Sorry, Mr Speaker—which comment? 

The SPEAKER: You said that the Premier told a lie. 

Ms R. Saffioti interjected. 

The SPEAKER: Member for West Swan, I am dealing with the member for Cannington. The member for 
Cannington said that the Premier told a lie. Please withdraw the comment. 

Mr W.J. JOHNSTON: I withdraw. 

Questions without Notice Resumed 

Mr C.J. BARNETT: To return to the Bigger Picture campaign, over the past five years, total expenditure on the 
campaign has been $8.6 million. Can I say that is not new money. It is money basically consolidated from the 
existing advertising budgets of government agencies. There is no new allocation. Money that was probably being 
spent fairly inefficiently has been redirected into the Bigger Picture campaign. 

Mr P. Papalia interjected. 

The SPEAKER: Member for Warnbro! 

Mr C.J. BARNETT: The agencies that have been part of the campaign — 

Mr P. Papalia interjected. 

The SPEAKER: Member for Warnbro, I call you to order for the second time. Let us try to move on; we are 
starting to bomb. Premier, through the Chair. 

Mr C.J. BARNETT: The agencies that have contributed to the campaign include police, education, health, 
regional development, planning, the Metropolitan Redevelopment Authority, and strategic projects. 

Mr P. Papalia interjected. 

The SPEAKER: Member for Warnbro! 

Mr C.J. BARNETT: With respect to expenditure on the campaign, can I remind members of the history of 
advertising expenditure. In 2007–08, the last year of the Labor government, expenditure on advertising was 
$36.6 million. 

Several members interjected. 

The SPEAKER: Leader of the National Party, I call you to order for the first time, and member for Forrestfield, 
for the first time. Member for Girrawheen, I suggest that you settle down. 

Mr C.J. BARNETT: In 2007–08, the last year of the Labor government, expenditure on advertising was 
$36.6 million. That was a record high for them—not just a little peak, but a record for all time, both prior and 
since that time—of $36.6 million. In the last full year of this government — 

Mr D.J. Kelly interjected. 

The SPEAKER: Member for Bassendean, I call you to order for the first time. 

Mr C.J. BARNETT: For 2013–14, expenditure on advertising by the Liberal–National government was 
$18.9 million. That is 50 per cent less than what Labor spent. 

Mr M. McGowan: A highly political campaign! 

Mr C.J. BARNETT: Hang on! The Leader of the Opposition was talking about money a moment ago. 

So, the difference is that our expenditure in 2013–14, without any adjustment for inflation, was half of what 
Labor spent in 2007–08. We are happy to talk about advertising for as long as members opposite want to. The 
priorities of advertising across government are tourism, road safety, health and so on. 

Several members interjected. 

Mr C.J. BARNETT: The Labor Party continues to raise this issue. So, the Auditor General had a look at it, and 
the Auditor General concluded that — 
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Mr P.B. Watson interjected. 

The SPEAKER: Member for Albany, I call you to order for the second time. 

Mr C.J. BARNETT: In the Auditor General’s report of June 2014, and I will just quote, the Auditor General 
found that all campaigns—that is, referring to the Bigger Picture—complied with strict advertising guidelines to 
educate and inform. No campaign was political—no campaign. Indeed, if we look at it, what have we done? We 
have used — 

Mr D.J. Kelly interjected. 

Mr C.J. BARNETT: Yes, beautifully prepared advertisements. Why? Because there is not much point 
advertising if people do not listen or watch or read those advertisements. So, we made them good ads, and they 
are good ads. They are spectacular ads. Each ad—each campaign we want to look at—talks about what has been 
done. One of the recent ones in police talks about — 

Several members interjected. 

Mr C.J. BARNETT: The opposition cannot change their question halfway through. It does not work that way. 
The policing ads tell people about the new approach to policing—where to go, how to get to their local police — 

Mr W.J. Johnston interjected. 

The SPEAKER: Member for Cannington, I call you to order for the second time. 

Mr C.J. BARNETT: Members should look at the education one and learn about independent public schools and 
the different programs in different schools. They should look at the transport one and learn about the projects 
underway and look up traffic information and how to access it on their mobile phones—all of that. Each 
campaign does what? It is quality advertising that draws the public’s attention to where their money is being 
spent and guides them on to further detailed information. The Auditor General looked at it and gave it a clean 
bill of health. I remind members that in the 2005 election, the Gallop government placed advertisements outside 
every school in the lead-up to a campaign saying, “We the government are providing funds for man 
maintenance.” As the then Leader of the Opposition, I objected and the Electoral Commission required the 
Gallop government to either cover up or remove all those signs. That is dodgy advertising. The Leader of the 
Opposition was the parliamentary secretary at the time. 
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